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Our Respondents

Over $78 BILLION in annual spending is represented in 
our sample population!

Larger organizations and more 
spending authority represented 
in the 2008 sample population



‘Green’ Purchasing Policies

2008: Organizations with formal 
and informal green purchasing 
policies = 62%

2007: Organizations with formal 
and informal green purchasing 
policies = 60%

+ 16% plan on 
implementing one in the future



Purchasing Behaviors

31% of respondents indicated 
that at least 40% of spending is 
‘green’ influenced.



Purchasing Factors

Product performance is 
considered to be more 
important than price – good 
news for greener products that 
perform as well (if not better) 
than their ‘conventional’
counterparts



Approaches to Purchasing

A ‘best value’ approach to purchasing 
means including a variety of factors –
not just price – in purchasing 
decisions. 

‘Performance’ (86%) is always 
considered by those using a 
best-value approach more often 
than ‘price’ (78%).



Environmental Issues



Eco-labels

A majority of purchasers (72%) feel 
that eco-labels help purchasing 
decisions.

Sixty-one percent (61%) of purchasers 
feel that it is important to have a 
choice of which eco-label to use.



Eco-labels (con’t)

Energy Star and EcoLogoM saw the biggest increases in use from 2007.



Supporting Green Purchasing



Outlook

‘Green’ markets grew by a significant 
margin in 2007. 

Is this a trend that we can expect to 
continue?

Ninety-one percent (91%) of 
purchasers expect their organization to 
be more active yet over the next two 
years.



To sign up please go to www.thinktank.ecologo.org.



Benefits of becoming a Fellow of  the EcoLogo Procurement Think Tank

• Exclusive summaries of research results on 
a quarterly basis.

• A certificate signifying your involvement.

• Opportunities to set the research agenda.

• Access to leading information that will enhance
your negotiations and decision-making.

Questions? 

email us at thinktank@ecologo.org


